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Table (2) Jss
(% paeill i) st sl undao o) prlatinoll leasd dsswlyall oGl
GCC Consumer Price Index (change %)
Base year 2007 =100 ¥l i

a1 28 57 19 22 28 04 28 07 75 39 26 2010

a7 20 17 51 35 37 08 60 02 51 54 33 2011
32 35 35 25 02 24 20 23 33 98 45 31 2012
02 29 a4 20 08 15 22 33 10 93 45 27 2013
20 17 39 38 00 06 24 44 10 50 27 23 2014
13 06 39 17 05 15 21 25 19 23 15 17 2015
16 (] 43 08 06 32 42 16 29 18 00 16 2016
¥ Compuiog o Pt Yeur hattiatiie
Figure (2) J
g hpsaa . i i
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EPSENPS

Kuwait

0.9
1.0
1.3
4.1
3.1
5.5
6.3
4.6
4.6
4.8
3.3
27
3.1
3.5
3.5

BRAPY
Qatar
0.2
23
6.8
8.8
11.8
13.6
12.6
45
1.1

23
3.2
3.3
1.8
2.7

Comparing with Previous Year

e
Percent

4.5
4.0
3.5
3.0
25
2.0
1.5
1.0
0.5
0.0

Cu S A g
Kuwait

% a2l ass) Al

Table (4)Js=

et — (sl il jlewd plsdl gunlisll edpl

Consumer Price Index -Inéludiﬁg Housing ( Change %*)
Base year 2007 = 100 (sl &

Oee Aikals

Oman

-0.3
0.2
0.7
1.9
34
59

12.4
34
3.2
4.1
29
1.1
1.0
0.1
1.1

2yl ALl

Ry
KSA
0.1
0.5
0.3
0.5
2.0
5.0
6.1
42
3.8
44
22
3.5
27
22
3.5

Figure (4) Js

Cnoadll aSlas
Bahrain
-0.5
1.7
23
2.6
21
3.3
3.5
2.8
2.0
-0.4
2.8
3.3
26
1.9
2.8

L pal) Ly
Baaidll
UAE
2.9
3.1
5.0
6.2
9.3
111
12.3

1.6
0.9
0.9
0.7
1.1
23
4.1
1.6

(% p2Ul &) GAudl Yot - pusta il e ol sl eyl
Consumer Price Index - Including Housing (Change %)

ohidle
Qatar

Olac dakll A0 gl A yall ASLadl)
Oman KSA
2014 2015 2016

ooadlilae sasiall Ay el ey

Bahrain

Al
Year
2002
2003
2004
2005
2006
2007
2008
2009
2010
2011
2012
2013
2014
2015
2016

bl il 4lbo

UAE

|
—— ol

iyl audall Jgad glesl yudao Jgad ualmiue)l jlewl dunlis)l olé)l

Table (3) s
OAudl Jotin - gt el jlewl olell gunlisll el
Consumer Price Index - Including Housing
Base year 2007 = 100 sl din
Sl A g kil Olee dibals wfj}‘j‘“ﬂ o) Asles w’:‘:ﬁ;"l‘w
Kuwait Qatar Oman kS A Bahrain UAE
85.6 66.0 89.0 92.0 89.4 69.6
86.4 66.2 88.8 92.1 89.0 71.6
87.2 67.7 89.0 92.6 90.5 73.8
88.3 72.3 89.6 92.9 92.5 77.6
92.0 78.7 91.3 93.4 94.9 82.4
94.8 88.0 94.4 95.2 96.9 90.0
100.0 100.0 100.0 100.0 100.0 100.0
106.3 112.6 112.4 106.1 103.5 112.3
111.2 107.5 116.2 110.5 106.4 114.0
116.2 106.3 120.0 114.7 108.6 115.0
121.9 107.5 125.0 119.8 108.1 116.0
125.8 110.0 128.5 122.4 111.1 116.8
129.2 113.6 129.9 126.7 114.8 118.1
133.2 117.4 131.2 130.1 117.8 120.8
137.9 119.5 1314 132.9 120.0 125.8
142.8 122.7 132.8 137.6 123.3 127.8
Figure (3) Js&
kil Q8 Ol oty - paslo ol jlewl ol gunlall edyl

Index Number
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Table (6) Js>

(*%stl i) adgnall jie wlgpinollg auilasl slgoll (uslniuoll lewd dywliall old)ll

Consumer Price Index for Food and Non-Alcoholic Beverages (Change %*)

Base year 2007 =100 _sw¥) &

cliis as geasl EM el SR

Kuwait Qatar Oman kS A Bahrain UAE
11.8 171 22.6 13.7 15.3 16.3
2.6 1.0 0.0 24 4.7 0.8
5.5 22 1.8 3.8 4.8 45
i85 3.5 4.6 6.9 23 5.9
4.8 3.1 2.2 2.8 3.8 5.2
4.0 2:8) 2.8 5.9 2.3 2.7
2.6 0.2 1.7 3.3 2.9 2.2
2.8 0.9 -0.8 1.7 24 1.2
2.0 -1.9 -1.2 -0.6 1.3 1.0

* Comparing with Previous Year
Figure (6) J<x

Tshe s
Percent

4.0

3.0

2.0

1.0

0.0

(% puidl duans ) dulgasll jue wlgpinollg aulasl slgol) (usloiwoll jlewd dyuwlall old)ll

Consumer Price Index for Food and Non-Alcoholic Beverages (Change %)

NP il e ikl Ly ja)) ASLedl) Sad iSlee
Kuwait Qatar Oman A el Bahrain
KSA
2014 2015 2016

Table (5) s>
dygnall ue wlgpitollg auiliell slgol) (ualmiuoll jlewl dyuwliall o8l
Consumer Price Index for Food and Non-Alcoholic Beverages

Base year 2007 = 100 oelu 4w

wwdl R PRI Slae Zikal uﬁ,‘jd\ ' ol il “*Jf'l':;'“}‘?' Bl
Year Kuwait Qatar Oman KSA Bahrain UAE Year
2008 111.8 1171 122.5 113.7 115.3 116.3 2008
2009 114.7 118.3 122.5 116.4 120.7 117.2 2009
2010 1211 120.9 124.8 120.8 126.5 122.4 2010
2011 130.2 1251 130.5 129.1 129.4 129.6 2011
2012 136.4 129.0 133.3 132.7 134.3 136.4 2012
141.9 132.0 137.1 140.5 137.5 140.1 2013
2013
145.5 132.3 139.3 1451 141.4 1431 2014
2014
149.5 133.4 138.3 147.5 144.9 144.9 2015
2015
152.5 130.9 136.7 146.6 146.7 146.3 2016
2016
adyludl il &jjlao *
Figure (5) Js&
ol 28 ) ddgaall e wlgyinollg auilisll slgold udtmiuoll jlewd &wball old)ll
Index Number Consumer Price Index for Food and Non-Alcoholic Beverages
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) Gl ey
3aa7iall
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PRSP
Kuwait

0.5
4.6

6.7

3.5

6.6

71

5.6

5.6

0.3

ki A5
Qatar

0.0
11.0

27

7.5

1.1

0.8

4.6

9.0

0.0

Comparing with Previous Year

Lshe Ao

Percent
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SYPSIENPN
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Olee Ailals
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3.4
22

0.9
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Table (8) Js>

* € «
( % pseil duud) &) Guddosuell jlewl dwlioll olg)ll
Consumer Price Index for Tobacco (Change %*)
Base year 2007 = 100 oY) 4

L0 gl Ay pal) ASLall (g ) dSLe

KSA

5.1
21

1.1

12.7

5.1

8.4

6.0

2.0

Bahrain

3.9
22

5.7

6.0

12.2

54

29

3.5

26.0

Figure (8) Js&

el il ey
3aaidl
UAE

3.7
10.7

1.3

22

6.4

14.2

3.0

1.2

1.1

(% o) A ) il (pSlginall s Apuldll 28 Y1

Consumer Price Index for Tobacco (Change %)

ki dl g

Qatar

Olee Akals
Oman

2014

Ay ) Asledl
A gl
KSA
2015 2016

o) Al
Bahrain

adl
Year

2008
2009

2010

2011

2012

2013

2014

2015

2016

Ll Al &ylao

gy el ey
Baaiall
UAE

*

Base year 2007 = 100 oYl 4w

Cu Sl Al g Sk dlg Ouee bl Appmdl Ay el ASLll (g pad) dSLea :‘*’f‘:,‘;‘)w' 1)

Kuwait Qatar Oman KSA Bahrain . Year
UAE
100.5 100.0 103.5 105.1 103.9 103.7 2008
105.1 111.0 105.7 107.3 106.2 114.8 2009
112.2 114.0 106.7 119.2 112.2 116.2 2010
116.1 122.5 115.1 134.4 118.9 118.7 2011
123.8 136.1 124.7 141.3 133.4 126.3 2012
132.6 137.2 126.6 153.1 140.5 144.3 2013
140.0 143.4 127.6 162.3 144.6 148.5 2014
147.8 156.4 132.3 165.5 149.6 150.3 2015
148.2 156.4 140.0 194.2 188.5 151.9 2016
Figure (7) Js&
bl o N il Sl Jland Al S8 )
Index Number Consumer Price Index for Tobacco
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Table (7) Js=
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Table (10) Js> Table (9) s
C% pil dhus) dy3ablg ool (uatoiuoll jlewd dyumlydll old,ll a3allg yuollold pualaiuell jleuwd auwliall olgll
Consumer Price Index for Clothing and Footwear (Changes %*) Consumer Price Index for Clothing and Footwear
Base year 2007 = 100 ob¥) din Base year 2007 =100 (sl din
o . L A jal) ASLedl) . ) g pall ey .. 5 . . o
) u 9o kil Olae Akl ol Coaddl &u EM‘J ) o iy FPETN e i f;jd o A0 i JLLA\! ‘)Ld\ ol
Kuwait Qatar Oman KSA Bahrain UAE Year Kot Qatar @man 2 Bahrain & Near
KSA UAE
51 A 45 10 20 19.8 2008 105.1 1111 104.4 101.0 102.0 119.8 2008
5.1 -6.1 2.1 0.6 0.5 -4.8 2009
110.5 104.3 106.7 101.6 102.5 114.1 2009
47 -0.9 -0.1 -0.5 1.7 -5.0 2010
115.7 103.3 106.7 101.1 104.2 108.4 2010
5.3 7.9 0.7 -1.3 21 -1.9 2011
121.8 111.5 107.5 99.8 106.5 106.4 2011
4.3 1.6 2.7 3.5 2.2 24 2012
127.0 113.3 110.4 103.3 108.8 109.0 2012
-0.1 -1.0 1.8 1.5 0.8 0.3 2013
126.9 112.2 112.4 104.8 109.6 109.2 2013
3.4 24 -0.2 0.7 0.6 0.2 2014
131.2 114.9 112.1 105.5 110.3 109.5 2014
0.2 -0.2 -0.9 3.8 0.4 -1.6 2015
131.4 114.7 111.0 109.5 110.7 107.7 2015
0.9 0.7 -0.2 3.7 -2.5 3.2 2016
132.6 115.5 110.8 113.6 107.9 111.2 2016

*

Comparing with Previous Year )Ll aiunll 4jleo

Figure (10) JS&

Figure (9) Js&
Pé::ent (%HM|W)QJDU|QWROUWUMU awlisll rolf)m ) 23 a3aDlg Uuollol) taa o ol jleud bl oldil
Consumer Price Index for Clothing and Footwear (Change %) Index Number Consumer Price Index for Clothing and Footwear
5.0 135
4.0 130
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RPN PPN

Kuwait

3.8

5.9

4.9

4.2

24

3.8

4.7

5.8

6.0

shidla
Qatar

19.1

6.1

7.8

229

4.1

*
Comparing with Previous Year

s Al
Percent

10.0

9.0

8.0

7.0

6.0

5.0

4.0

3.0

20

1.0

0.0

[GRPNIPAPY
Kuwait

Olee Ailals
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12.0

9.3

4.5
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21

0.5
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0.7

Table (12) Js

C% il auus) jlellg dlpmallg obiollg bl (usdo uoll lew dxuwlisl old)l
Consumer Price Index for Housing, Water, Electricity and Fuel (Change %*)

Ly ) 281

gl
KSA

8.5

10.7

7.6

34

3.4

35

7.3

Figure (12) Js&

Base year 2007 = 100 (slu¥) din

Croadl Asles
Bahrain

2.9

22

-1.2

-12.4

8.7

4.8

4.7

3.0

A jal) ey
sasiall
UAE

13.4

0.4

0.3

3.1

8.8

3.6

(% il duws) jlelg clym4lg oliolg A wl) (uidlo el jlewl duwlisll old)Dl
Consumer Price Index for Housing, Water, Electricity and Fuel (Change %)

shidl
Qatar

Ol bl 0 gl Ay yal) ASLedll
Oman KSA
2014 2015 2016

o) dsles
Bahrain

o
Year

2008

2009

2010

2011

2012

2013

2014

2015

2016

*
&)Ll &l &lao

sasiall Ay jal) il Ly
UAE

Sl Al g
Kuwait

103.8

109.9

115.3

120.1

122.9

127.7

133.7

141.5

150.1

REI]

Index Number

190

170

150

130

110

90

70

kil
Qatar

119.1

1111

96.8

93.2

90.7

96.2

103.8

106.7

111.0

Table (11)

s

jlllg clpmallg oliollg (A w) ud)m o]l jlewd auwliall old)ll
Consumer Price Index for Housing, Water, Electricity and Fuel
Base year 2007 =100 (sl i

Olee Akl
Oman

112.0

122.3

127.8

131.6

134.4

135.1

136.4

137.1

138.0

Ll ASL

4 srad)
KSA

108.5

120.1

129.2

146.0

148.7

153.8

159.1

164.6

176.6

Figure (11) Js&

ol dSlas
Bahrain

102.9
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91.1
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Tyl ey
3asidll
UAE

113.4

113.9
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125.8

jl2llg clymallg oliollg (A ul) udlm ol jlewl aywliall old)ll
Consumer Price Index for Housing, Water, Electricity and Fuel
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Table (14) Js>

(% il dgu) Aitoll Blazoll GBI 14 ool leuwl dyuwlisll ol
Consumer Price Index for Furniture and Household Goods (Change %*)
Base year 2007 = 100 (sl Zin

oS0 A Shidlg Sac Aikls "“f}‘j“x‘ ' CupadldSieg "‘*“fi‘::“’w'
Kuwait Qatar Oman KSA Bahrain UAE
6.2 7.8 8.8 3.2 13.2 7.0
5.7 -4.8 6.6 2.3 4.4 6.2
4.7 4.8 0.6 1.3 1.5 4.7
5.3 3.2 29 8.7 1.9 3.6
3.3 4.7 43 1.0 4.9 2.1
3.2 4.0 22 4.3 71 0.9
4.6 5.3 55 4.6 0.5 4.2
3.6 0.6 15 27 0.7 22
253 15 0.6 2.0 1.9 0.3
* Comparing with Previous Year
Figure (14) Js&
A gia s (% puseil &) adjioll wlasollg GBI (udlo el jlewd daunliall o)l
Percent Consumer Price Index for Furniture and Household Goods (Change %)
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0.0
Sl Al g BUCEPR e Ailals A gead) Ayl ALl el ASLa
Kuwait Qatar Oman KSA Bahrain
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audl
Year

2008
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2013
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2016

*
a8y lul &l &jlao

sasiall Ay el il eyl
UAE

Table (13) s>
aljioll wlaeellg GBI uilo o]l jlewd duwlisll old)ll
Consumer Price Index for Furniture and Household Goods
Base year 2007 =100 (sl din

g ya)l ASLed) g el eyl

ol B el a ol et
uwai atar man KSA ahrain UAE ear
106.2 107.8 108.8 103.2 113.2 107.0 2008
112.3 102.6 115.9 105.6 118.2 113.6 2009
117.6 107.6 116.7 107.0 120.0 118.9 2010
123.8 1111 120.1 116.3 1223 123.1 2011
127.8 116.2 1253 117.5 128.4 125.7 2012
131.9 120.9 128.1 122.6 137.5 126.9 2013
137.9 127.4 135.1 128.2 138.1 132.3 2014
142.9 128.2 137.2 131.7 139.1 135.2 2015
146.1 130.2 138.0 134.3 141.7 135.6 2016
Figure (13) Js&
bl 5 ol wlasallg WG CuAle el jlewd duwlisll old)ll
Index number Consumer Price Index for Furniture and Household Goods
150.0
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Table (16) Js>

C% il duun ) dnnll (us ool lewd dguwlall oldl

Consumer Price Index for Health (Change %*)
Base year 2007 = 100 (bu¥) daw

. . . A yal) dSLadll . el il ey
ERRIE kil e G, ‘“‘;:‘M‘ Sl dSlea “":“Ml) ’
Kuwait Qatar Oman KSA Bahrain UAE
4.4 8.8 22 3.2 2.4 7.8
5.2 7.7 4.4 0.0 0.7 -1.5
4.4 23 0.6 0.1 3.5 -0.9
5.7 2.2 2.0 0.8 3.1 0.5
3.4 3.0 24 1.4 1.0 11
1.2 2.5 15 3.2 0.3 0.4
0.4 1.7 5.1 83 3.7 0.4
1.7 0.1 34 2.7 3.1 0.3
1.2 -0.7 1.1 6.2 -0.1 1.7
Comparing with Previous Year
Figure (16) Js&
e A (% il ) danl) s ln il lewl dawlisll old)bl
Percent Consumer Price Index for Health (Change %)
7.0
6.0
5.0
4.0
3.0
2.0
1.0
0.0
-1.0
-2.0
[CNPNPAPYY kil Olae Akl 40 sad) Ay jall ASLall Cnoaall ASlas
Kuwait Qatar Oman KSA Bahrain

2014 2015 2016

)
Year
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2010

2011

2012

2013

2014
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2016

*
&Ll &l &lso

sasiiall dy yall <Y

UAE

[EYPUENS
Kuwait

104.4

109.9

114.7

121.2

125.3

126.8

127.3

129.4

130.9

combilh 8
Index Number

135

|

iyl audall Jgad glesl yudao Jgad ualmiue)l jlewl dunlis)l olé)l

Table (15) Js>
danll uxiin.m.\.g)l)ls_wﬂ anlsll [olQJill
Consumer Price Index for Health
Base year 2007 = 100 o<l 4

i e AakL “”:fﬁ“"““ i ASles “””j:‘;fw‘ )
Qatar Oman i(S A Bahrain UAE Year
108.8 102.1 103.2 97.6 107.8 2008
117.2 106.6 103.2 98.2 106.2 2009
119.9 107.3 103.3 101.7 105.3 2010
122.5 109.5 104.1 104.9 105.8 2011
126.3 1121 105.6 105.9 106.9 2012
129.4 113.8 109.0 106.2 107.3 2013
131.6 119.5 112.6 110.1 107.8 2014
131.7 123.5 115.6 113.5 108.2 2015
130.6 125.0 122.8 1134 110.0 2016
Figure (15) Js&

dnnll puslo il jlewl dunlisll old)ll
Consumer Price Index for Health
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(PNUEAPS
Kuwait

4.3

52

3.7

3.7
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1.9
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4.2

Table (18) s

% ppill i) Yl (uilo ol jlewd dywlysl ol
Consumer Price Index for Transportation (Change %*)
Base year 2007 =100 lu¥l diu

Shidly lee Akl uﬁﬁ;‘“ oadl ke u”d :A‘nJ =t
Qatar Oman i(S A Bahrain UAE
111 43 -3.0 -1.0 5.7
-5.5 2.2 1.2 0.3 4.8
5.0 3.5 1.5 3.8 34
7.5 2.2 3.8 3.4 3.7
2.8 2.7 4.6 23 0.2
1.4 0.4 25 -1.3 1.0
2:3 -0.5 -0.5 1.5 1.4
4.1 -0.1 1.3 -0.4 2.0
34 6.1 9.9 13.2 -4.1

Comparing with Previous Year

A
Percent
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Figure (18) Js&

(% pueil duaud ) Jail) (usdoiuell jlewd awlall ol
Consumer Price Index for Transportation (Change %)
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e Aihle gl Ay el 481
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audl
Year
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2010
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2013
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2015

2016

*
8Ll Al &lao

i) Al saaial) Ay jall Y
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VIIl.Communication

The aggregate GCC index for the communication group recorded 95.3 points
in 2016 related to the base year 2007, the corresponding national indices
scoring 102.2 points in Kuwait, 98.0 points in the United Arab Emirates, 95.8
points in the Saudi Arabia, 87.0 points in the Kingdom of Bahrain, 82.4 points
in Qatar, and 80.2 points in the Sultanate of Oman.

The aggregate GCC inflation for communication recorded 0.6% in 2016
compared to 2015. The increases in national inflation rates for this group
occurred in Kuwait by 2.2%, Saudi Arabia by 1.4%, 0.1% in Qatar and no
change in the Kingdom of Bahrain, whereas the decreases in communication
prices took place in both UAE by -0.8%, and Sultanate of Oman by -0.4%.

IX. Culture and Entertainment

The aggregate GCC index for the culture and entertainment group was
recorded at 120.5 points in 2016 compared to the base year2007. The
corresponding national indices recorded in Bahrain at 142.7 points, followed
by Kuwait 125.4 points, Qatar 122.6 points, Saudi Arabia 119.2 points, the
United Arab Emirates 116.9 points, and finally the Sultanate of Oman 108.1
points.

In 2016, the aggregate GCC inflation rate for the culture and entertainment
group rose by 0.8% compared with 2015. The national inflation increase in
Qatar by 7.4%, the Kingdom of Bahrain by 1.4%, UAE by 0.3%, whereas
prices fell down for this group in Kuwait by -1.9%, by -0.4% in Oman, and the
Kingdom of Saudi Arabia by -0.3%.

X. Education

The aggregate GCC index for the Education group stood at 152.5 points
in 2016 in comparison to the base year2007. The corresponding national
indices recorded in Qatar 180.0 points, followed by the Sultanate of Oman
172.8 points, the United Arab Emirates 166.0 points, Kuwait 141.7 points, the
Kingdom of Bahrain 133.6 points, and finally Saudi Arabia 123.2 points.
The aggregate GCC inflation rate for the Education group increased by 4.3% in
2016 compared with 2015, the national inflation ranging in the GCC countries
between a low of 2.5% in Bahrain and high of 5.7% in Qatar, 4.5% in Saudi
Arabia, 4.2% in the UAE, 3.9% in Kuwait and 3.0% in Oman.
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XI. Restaurants and Hotels

The aggregate GCC index for the Restaurant and Hotels group recorded 133.1
points in 2016 compared to the base year 2007. The corresponding national
indices recorded in the UAE at 148.5 points, followed by 145.6 points in Kuwait,
136.3 points in the Sultanate of Oman, 125.8 points in Saudi Arabia, 119.0
points in Qatar, and finally 111.8 points in the Kingdom of Bahrain.

Compared with 2015, the aggregate GCC inflation rate in the Restaurants and
Hotels group slightly increased by 0.1% in 2016. The highest increases in the
national inflation rates of this group were recorded in Kuwait by 7.1%, UAE by
2.1%. the Kingdom of Bahrain 0.7%, , and Oman by 0.2%, In contrast, prices in
the Kingdom of Saudi Arabia fell by -1.8% and Qatar by -1.0%.

XIl. Miscellaneous Goods and Services

The aggregate GCC index for the miscellaneous goods and services
group recorded 130.7 points in 2016 compared to the base year 2007. The
corresponding national indices reaching 177.4 points in Oman, 142.3 points in
Qatar, 141.5 points in the Kingdom of Bahrain, 131.4 points in Kuwait, 131.1
points in the UAE, and 124.3 points in Saudi Arabia.

The aggregate GCC inflation rate for the miscellaneous goods and services
group grew by 1.6% in 2016 compared to 2015. The highest national inflation
rates in this group were in both Saudi Arabia and Qatar 2.5% each, UAE by
0.8%, Bahrain and Kuwait 0.7% each, and 0.2% in the Sultanate of Oman.
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Saudi Arabia, followed 188.5 points in the Kingdom of Bahrain, 156.4 points
in Qatar, 151.9 points in the United Arab Emirates, 148.2 points in Kuwait,
and finally 140.0 points in Oman, compared to the base year 2007.

The aggregate GCC inflation for the tobacco group grew by 11.8 % in 2016
compared to 2015, while in the GCC countries it ranged between 0.0% in
Qatar and 26.0% in Bahrain, 17.3% in Saudi Arabia, 5.9% in Oman, 1.1% in
the United Arab Emirates, 0.3% in Kuwait.

[ll. Clothing and Footwear

The aggregate GCC index for clothing and footwear group index stood at
114.9 points in relation to the base year 2007. The corresponding national
indices recorded that Kuwait had the highest index value of 132.6 points,
followed by Qatar with 115.5 points, and Saudi Arabia with 113.6 points, the
United Arab Emirates at 111.2 points, the Sultanate of Oman 110.8 points,
The lowest CPI for this group was recorded in the Kingdom of Bahrain with
107.9 points.

Compared to 2015, the aggregate GCC inflation rate increased by 2.9% for
this group in 2016. In the Kingdom of Saudi Arabia, inflation recorded 3.7%,
the United Arab Emirates recorded 3.2%, Kuwait recorded 0.9%, Qatar
0.7%, In contrast, prices fell down in Bahrain by -2.5% and Oman by -0.2%.

IV. Housing, Water, Electricity and Gas

Compared with the base year 2007, the CPI for the housing, water, electricity
and gas group in 2016 was recorded at 176.6 points in Saudi Arabia, 150.1
points in the State of Kuwait, 138.0 points in the Sultanate of Oman, and
125.8 points in the United Arab Emirates, 111.0 points in the State of Qatar,
and finally at 108.3 points in the Kingdom of Bahrain.

Compared to 2015, the housing, water, electricity and gas inflation ranged
between 0.7% in Oman and 7.3% in Saudi Arabia, In Kuwait 6.0%, in Qatar
4.1%, 3.6% in the United Arab Emirates, Bahrain 3.0%.

V. Furniture and Household Equipment
The aggregate GCC index for furniture and household equipment rose to
136.2 points in 2016 compared to the base year 2007. The corresponding
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national indices recorded at 146.1 points in Kuwait, 141.7 points in Bahrain,
138.0 points in the Sultanate of Oman, 135.6 points in the United Arab
Emirates, 134.3 points in the Kingdom of Saudi Arabia, and 130.2 points in
Qatar.

In 2016 the aggregate GCC inflation for the furniture and household
equipment increased by 1.6% compared to 2015. In the GCC countries,
the national inflation for this group ranged between a low of 0.3% in United
Arab Emirates and a high of 2.3% in Kuwait. The inflation rate was 2.0% in
Saudi Arabia, 1.9% in the Kingdom of Bahrain, 1.5% in Qatar and 0.6% in
the Sultanate of Oman.

VI.Health

The aggregate GCC index for Health group stood at 120.3 points in 2016,
while the corresponding national indices recorded in Kuwait 130.9 points, in
Qatar at 130.6 points, the Sultanate of Oman at 125.0 points, Saudi Arabia
at 122.8 points, Kingdom of Bahrain at 113.4 points, United Arab Emirates
110.0 points compared to the base year 2007.

Statistics show that the aggregate GCC inflation in the Health group grew
by 4.2% in 2016 compared with 2015. For this group, the highest national
inflation was 6.2% in Saudi Arabia, followed by 1.7% in United Arab Emirates,
Kuwait by 1.2%, 1.1% in the Sultanate of Oman, In contrast, prices fell down
in Qatar by -0.7% and Bahrain by -0.1%.

VII. Transportation

The aggregate GCC index for the transportation group stood at 122.5 points
in 2016 in comparison to 2007 (the base year). The corresponding national
indices recorded at 136.1 points in Qatar, 131.3 points in Kuwait, 123.2
points in Bahrain, 122.9 in both Oman and Saudi Arabia, 119.2 in the United
Arab Emirates.

The aggregate GCC inflation for transportation group increased by 3.2% in
2016 compared with 2015. National inflation was highest in the Kingdom
of Bahrain rising by 13.2%, followed by Saudi Arabia 9.9%, 6.1% in the
Sultanate of Oman and 4.2% in Kuwait, 3.4% in Qatar. On the other hand,
prices of the transportation group decreased by -4.1% in the UAE.
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5- Aggregate GCC Consumer Price Index

The GCC-STAT has published for the first time an aggregate non-housing
consumer price index for the group of states of the Gulf Cooperation Council
(GCC). The index is a base year 2007 index, re-referenced and calculated
from the national CPl main group data based on country Household
expenditure estimates measured at PPP and national CPl expenditure
structure without the housing component. The objective of this temporary
aggregate GCC inflation measure is to serve as proxy for region-level
inflation measure while a common index methodology is being developed,
agreed and implemented in all GCC member countries. The harmonization
is expected to be completed by 2020.

5.1 GCC Consumer Price Index (Excluding Housing):

Areview of the GCC CPI series, in comparison to the base year 2007, shows
an upward trend during 2010-2016. The Overall GCC CPI recorded 130.1
points in 2016 compared to 100 points in year of 2007. The GCC Inflation
has grew gradually during the period 2010 and 2011, where it reached 3.3%
in 2011 compared to 2010, then it start to decline during the period 2012-
2016, where it reached 3.1% in 2012 compared to 2011 and it reached 1.6%
in 2016 compared to 2015.

5.2 Overall Consumer Price Index in GCC countries (Including Housing):
A review of the CPI series in GCC countries, in comparison to the base
year 2007, shows an upward trend during 2001-2016. Kuwait, the Kingdom
of Saudi Arabia and Oman are at the forefront of Member States with the
highest CPI in 2016. In 2016, the index in Kuwait was recorded at 142.8
points above its level in 2007; it reached 137.6 points in Saudi Arabia and
132.8 points in the Sultanate of Oman for the same period. In the United
Arab Emirates, the general index stood at 127.8 points, 123.3 point in the
Kingdom of Bahrain, and 122.7 points in Qatar. In general, the indices of the
series reflect the inflationary wave that was clearly shown in the years 2007
and 2008. However, inflation rates declined in the following years.

The increase over the previous period is mainly attributed to the sharp rise in
the index due to a group of economic and social factors such as population
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growth and the increase in the volume of economic activity, creating an
increase in demand for housing and an increased demand for various goods
and services.

Moreover, the impact of imports and imported inflation on domestic prices
were also contributing factors to the increase. The significant increase in
incomes due to the rise in salaries created an effective demand that naturally
resulted in an increase in prices.

In 2016, the CPI generally ranged between 122.7 and 142.8 points in the
GCC countries using 2007 as the base year. Compared with the previous
year 2015, the inflation rate in 2016 recorded 3.5 % in both of Saudi Arabia
and Kuwait, 2.8% in Bahrain, 2.7 in Qatar, %1.6 in the United Arab Emirates,
and 1.1% in the Sultanate of Oman.

The following is a detailed analysis of the results of the main groups
of the CPI:

I. Food and Non-Alcoholic Beverages

The index of the food and non-alcoholic beverages group increased in 2016.
The aggregate GCC index for food and non-alcoholic beverages group rose
to 145.7 points. The corresponding national indices recorded at 152.5 points
in Kuwait, 146.7 points in Kingdom of Bahrain, 146.6 points in the Kingdom
of Saudi Arabia, 146.3 points in the United Arab Emirates, 136.7 points in
the Sultanate of Oman, and 130.9 points in Qatar, compared with the base
year 2007.

Thus, the aggregate GCC inflation recorded a 0.0 in 2016 compared to
2015. As for the GCC countries, the inflation rate in the same period ranged
between -1.9% in Qatar and 2.0% in Kuwait. Inflation rose by 1.3% in the
Kingdom of Bahrain, and 1.0% in the United Arab Emirates, the prices
decreased in this group by -1.2% in Oman, and -0.6% in Saudi Arabia, This
group has a great impact on the index due to its significant weight.

Il .Tobacco

The tobacco group index increased significantly during 2016 in all GCC
countries. The aggregate GCC index for this group rose to 177.6 points. The
corresponding national indices recorded at 194.2 points in the Kingdom of
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Consumer Price Index in GCC Countries

An Overview of the Consumer Price Indices

1- Brief

Price statistics are key economic statistics that relate to people’s daily life.
They provide the information necessary to show the general price trend
and to calculate price indices. Consumer price indices represent one of
the key indicators used in economic and planning studies. Moreover, price
statistics reflect changes in the structure of producer and consumer sectors
in the community; they represent a statistical method to measure changes
in the prices of goods and services purchased by consumers in one period
compared with another. This change is a measure used by countries to see
the overall situation with regard to the cost of living.

2- Definition of Consumer Price Index (CPI)
It is a statistical method used to measure changes in the prices of goods
and services between two periods. It is a measure to calculate price levels
of certain goods and services consumed by different segments of society in
their daily lives during a specific reference period (current period) compared
with another period referred to as the base period.

3- CPIl compilation methodology

It is a statistical method used to measure changes in the prices of goods and
services between two time periods. It is a measure to calculate price levels
of certain goods and services consumed by different segments of society in
their daily lives in a specific reference period (current period) compared with
another period referred to as the base period.

Z%XW

0

——x100
YW

Where P1 represents the current price, Po represent the price in the base
year, and W represents weights.
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Given the importance of the consumer price index, many countries compile
and publish it on an annual, quarterly, monthly or weekly basis. The index
relates to consumer’s burden and measures inflation in consumer prices.

The CPI primarily depends on the weights derived from the Household
Income and Expenditure Surveys that identify consumer patterns and
determine the weights of every main expenditure group and sub-group. In
this light, the items of the basket of goods and services are determined and
basket prices are collected on a regular basis according to the periodicity
of data collection from various sources. Data collection takes place after
identifying the basket including the items selected to represent the index,
and identifying the specifications and characteristics of these items to
ensure the accuracy of the comparison and that similar items are compared.

4- Base year

The literature of the consumer price index refers to the base year which
is the period related to which change is measured, and that it usually
considered equal to 100. The current period is referred to as the comparison
period during which the price change is measured.

Typically, the base period should not be distant from the comparison
period, and can be updated at regular intervals, usually every five years
or according to the years in which the HIES is implemented (fixed base).
However, in recent years, many countries adopted the changing base to
avoid the problems that accompany using the fixed base in terms of the
change in weights, addition and exclusion of goods and items in the basket,
change in technologies, etc. The changing base refers to measuring the
current period in relation to a previous period (for example 2016/2015).
The GCC countries adopt the fixed base method to compile the consumer
price index (CPI). The Kingdom of Bahrain, the Kingdom of Saudi Arabia
and Sultanate of Oman compile indices based on the base years 2006,
2007, 2012 respectively, Qatar and Kuwait both compile indices based on
the base year 2013, and The United Arab Emirates compile indices based
on the base year 2014. The GCC-Stat publishes CPI data in this bulletin
based on a standard base year where 2007=100.



Introduction

The Consumer price index (CPI) is one of the most significant
economic indicators that is prepared by statistical centers around the
globe. The CPl is widely used to measure a general inflation and cost
of living; it also reflects the purchasing power of the country’s currency
in addition to its use in making estimations for National Accounts at
constant prices.

Due to its importance, Statistical Centers in GCC collect prices on a
basket of goods and services that are consumed by households to
compile this vital indicator. Stemming from the importance of the CPI
the GCC-STAT is pleased to release this publication, which contains
the Consumer Price Index publication for GCC Countries from 2001 to
2016 as well as aggregate GCC Consumer Price Index.

The GCC-STAT would like to express its thanks and appreciation to
the National Statistical Centers in the Gulf Cooperation Council for
providing the figures for this publication.

This publication is available in the official website (www.gccstat.org)
and GCC-STAT welcomed any feedback and/or suggestion to improve

future publication visually and/or relating to its content.
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